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FOREWORD
Koelnmesse – Global
competence in food/
foodTec
Koelnmesse is the
international leader in
the organisation of food
trade fairs and events
involving the processing
of food and beverages. Trade fairs such as
Anuga, ISM and Anuga FoodTec
are established world
leaders. In the process we
don‘t only organise events
in Cologne, but also in important
growth markets around the globe,
in Brazil, China, India, Japan,
Colombia, Thailand, Turkey,
the United Arab Emirates and
the United States, which have
different areas of focus and content.
These global activities allow us to offer
our customers tailor-made events in
markets that guarantee sustainable
and international business. Discover for
yourself our broad portfolio of food trade
fairs, and join us to successfully expand
your sales into new markets!
Yours,
Gerald Böse
President and Chief Executive Officer
of Koelnmesse GmbH

Cologne
Beijing
Istanbul
Tokyo
Dubai
Mumbai

Bogotá

Bangkok

Anuga - Taste the Future

7-11 October 2017
Cologne, Germany
www.anuga.com

The trade fair
Anuga is the world‘s leading food fair for the retail trade and the food
service and catering market. The most important suppliers in the world
present their innovations and services here, thousands of trade visitors
from every continent catch up on current trends, and key industry decision
makers do important business.

7,168 exhibitors

11%

National
International

The overall concept of Anuga with ten trade shows under one roof and a
clear focus on future trends is unique worldwide.

89%

The figures
In 2015, over 7,100 exhibitors from 109 countries presented their latest
products, services and offers to around 160,000 trade visitors from 192
countries across more than 280,000 m² of exhibition space.
89 per cent of exhibitors and 68 per cent of visitors at Anuga came from
outside Germany.

160,000 trade visitors
National
International

32%
68%

The market
Anuga is the world‘s most important trade fair for food and drinks, covering the
entire global market. Every two years
provides a global marketplace, setting
trends and offering its participants the
opportunity to discover trends in gastronomy, make business contacts and
enjoy a variety of taste experiences from
all around the world.

The product sections
10 TRADE SHOWS IN ONE

• Anuga Fine Food
• Anuga Drinks
• Anuga Chilled & Fresh Food
• Anuga Meat
• Anuga Frozen Food
• Anuga Dairy
• Anuga Bread & Bakery
• Anuga Hot Beverages
• Anuga Organic
• Anuga Culinary Concepts

ISM - The Future & Heart of Sweets and Snacks

29 January - 01 February 2017
Cologne, Germany
www.ism-cologne.com

The trade fair
The heart of the industry beats at ISM, the world‘s largest trade fair for
sweets and snacks: it covers the whole spectrum of sweets and snacks, and
reflects the entire global market with its comprehensive range of products.
Thousands of exhibitors from all around the world provide a wealth of inspiration, new perspectives, promising contacts and productive discussions,
making ISM the must-attend event for industry decision-maker.

1,601 exhibitors

15%

National
International

85%

The figures
1,601 suppliers from 65 countries exhibited at ISM 2016. There was a 4.5
per cent increase in the number of exhibitors compared with the 2015
event, and 85 per cent of exhibitors came from outside Germany.
Around 38,500 trade visitors from 146 countries informed themselves
on-site about the latest global trends on the sweets and snacks scene;
67 percent of them came from abroad.

38,500 trade visitors
National
International

33%
67%

The market
As the number one industry platform,
ISM covers the entire global market.
Together with ProSweets Cologne,
which is staged simultaneously, ISM
covers the entire value chain of sweets
production and sales at the same
time and place: a unique combination
anywhere in the world.

The product sections
• Chocolate,
Chocolate products
• Sugar confectionery
• Fine bakery products
• Snack foods
• Ice cream and frozen sweets
• Pastries
• Savoury snacks
• Fruit and vegetable snacks
• Breakfast foods

Eu‘Vend & coffeena –
International vending and coffee trade fair

27-29 April 2017
Cologne, Germany

www.euvend-cofffeena.com

The trade fair
As the most important vending and coffee trade fair in Europe, Eu‘Vend &
coffeena is the place-to-be for all companies, buyers and industry decision-makers.
This is where the industry presents vending innovations, solutions and products: vending machines, coffee, hot beverages, drinks, snacks, vending machine supplies, cups, payment systems and services.
The perfect location at the heart of Europe for business and networking.

The figures
In 2015, 186 exhibitors from 25 countries presented the latest trends and
innovations to around 5,000 trade visitors from 59 countries. Around 40
per cent of visitors came from outside Germany.

The market
Eu‘Vend & coffeena is the most significant industry platform for the European market. Nowhere else in Europe do
so many vending and coffee companies
present their innovations and solutions.

5,000 trade visitors
National
International

In 2017, the event is the only vending
fair at which all of the major manufacturers are represented.

40%

The product sections
• Vending machines
• Coffee
• Hot beverages
• Additional products
• Snacks
• Drinks
• Vending machine supplies
• Payment systems
• Cups and services

60%

Conceptual sponsor:

Partner:

veganfach – the vegan world in cologne

4-5 November 2016
Cologne, Germany
www.veganfach.com

The trade fair
veganfach is the platform for vegan life in Germany, with Vegane Gesellschaft Deutschland e.V. as industry sponsor. It is the only public exhibition
and trade fair in Germany that exclusively presents vegan products, and is
thus the ideal place for all exhibitors to present their new products to the
growing number of people who live vegan or are interested in doing so.
The particular highlight of the trade fair is the supporting programme with
its tailor-made events, such as cooking shows, lectures and appearances by
prominent vegan ambassadors.

The figures
10,000 visitors informed themselves about the vegan lifestyle theme at
the previous event in Hamburg in 2013. Around 7,500 visitors attended
the trade fair in 2011.
Centrally located in Cologne, the organisers are expecting the attendance
figure to increase further in 2016.

Increased attendance in 2016
Visitors
7,500

COLOGNE 2016

HAMBURG 2013

BERLIN 2011

10,000

The market
The product sections

Vegan is of increasing economic significance. The industry enjoys double-digit
annual growth rates from A for anorak to
Z for zucchini.

• Food and beverages
• Cosmetics
• Kitchen appliances
• Furnishing and interior design
• Fashion and accessories
• Tourism and food service
• Toys and hobby
• Pet supplies

There is hardly an area of life that is no
longer vegan-relevant - and veganfach
is where exhibitors can reach all the relevant target groups at one time in one
place.

Expected increase

Partner:

ANUFOOD Eurasia –
The new marketplace for food and beverage in Eurasia

To be announced
Istanbul, Turkey

www.anufoodeurasia.com

The trade fair
ANUFOOD Eurasia focuses on the Eurasian region. Like its role model,
Anuga, the leading international food trade fair in Cologne, it covers the
entire spectrum of the food & beverage industry in one location.
With its successful launch in 2015, the fair laid the ground to develop into
the perfect future market platform and contact point for manufacturers
from all over the globe and the most important decision-makers from the
Balkans, CIS countries and the MENA region.

212 exhibitors
National
International

61%

39%

The figures
212 exhibitors from 29 countries presented their current products and
services to approx. 6,000 trade visitors from 91 states in 2015.
39 per cent of exhibitors and 23 per cent of visitors came from outside
Turkey.

The Turkish food & beverage market is
the country‘s second largest industry,
with an annual turnover of around 103
billion Euros.

6,000 trade visitors
National
International

23%
77%

The market

By the year 2023, Turkey intends to become the fifth largest food producer in
the world.
Thanks to its growing population and
the enormous potential of its agricultural productivity, the food industry is and
will remain one of the most dynamic
sectors of the region.

The product sections
• Fine food
• Frozen food
• Chilled and fresh food
• Dairy
• Bread, bakery, confectionery, snacks
• Drinks & beverages
• Organic
• Halal products
• Well food
• Meat
• Service & RetailTech
• Associations, organisations
• Trade press & IT

yummex – Discover the new Sweets & Snacks Middle East

7-9 November 2016
Dubai, UAE
www.yummex-me.com

The trade fair
yummex Middle East, formely known as Sweets & Snacks Middle East, is
the leading international trade fair for sweets and snacks in the MENA region. It is the only event of its kind in the Middle East, and a must-attend
event for all companies already active in this market, or wishing to get
involved.

313 exhibitors

14%

Like ISM, the largest sweets & snacks trade fair in the world, it covers the
entire value chain of the industry and brings manufacturers from all over
the world together with the most important decision-makers on-site.

National
International

86%

The figures
313 exhibitors from 42 countries, 8,176 m² of exhibition space, 7,942 trade
visitors: Once again in 2015, yummex Middle East was a highlight and a
must-attend industry event for the region.
In 2016, the trade fair is celebrating its tenth birthday. Under a new name
and with a new look, it will offer even more innovations, networking and
business.

7,942 trade visitors
National
International

31%

The market
The MENA region is one of the fastest
growing sweets & snacks markets in the
world: in 2016, experts are expecting a
20 per cent increase in turnover!
Dubai is the ideal starting point for accessing this market. From here the manufacturers can reach all lucrative markets, both in the Middle East and on the
African continent.

The product sections
• Cocoa
• Chocolate
• Chocolate products
• Sugar confectionery
• Biscuits
• Snacks foods
• Savoury snacks
• Ready-to-eat
• Fruit snacks and vegetable snacks

67%

69%

In cooperation with:

Annapoorna – World of Food India

22-24 September 2016
Mumbai, India
www.worldoffoodindia.com

The trade fair
World of Food India is the perfect gateway to the Indian market. The
trade fair has been one of the most significant business and communication platforms in the region for ten years, and the most important international sourcing trade fair for food & beverages, catering and the trade
in India and neighbouring countries. In Mumbai, all of the manufacturers
that want to suceed in this rapidly growing market meet up with the most
important buyers and decision-makers in the region.

151 exhibitors
National
International

60%

40%

The figures
151 exhibitors from 17 countries presented their innovations and services
in Mumbai in 2015, with 40 per cent of these coming from outside India.
The majority of the more than 5,300 trade visitors came from the Indian
market. 90 per cent of them were decision-makers within their companies.

5,300 trade visitors

4%

96%

National
International

The market
India is one of the fastest growing
markets in the world. Rapid economic
growth, increased consumption and a
continuously improving standard of
living create some impressive numbers:
the market for imported food is estimated at over 4.5 billion US Dollars, and is
growing at about 20% annually.
The event location Mumbai is the country‘s most important business metropolis. The headquarters of almost every
second company are located here.

The product sections
• Alcoholic and non-alcoholic drinks
• Bread and baked products
• Conserves
• Spices
• Fine food
• Health and baby foods
• Fish
• Shellfish and seafood products
• Frozen food products
• Fruit and vegetable products
• Grocery products
• Meat and poultry
• Milk
• Dairy and ice cream products
• Raw material
• Rice and rice products
• Sweets and confectionery

Thaifex – Experience the Best in Asia

25-29 May 2016
Bangkok, Thailand
www.worldoffoodasia.com

The trade fair
Asia‘s most influential food & beverage event, Thaifex World of Food Asia,
combines three trade fairs simultaneously at one location: World of Seafood, World of Coffee & Tea and World of FoodService.
With regard to its diversity, the trade fair is a unique event in the Asian
region. One that is very high up on the agenda of all top companies in the
region and has also long been a very important date in the calendars of the
most important buyers and decision-makers of the region.

1,675 exhibitors
National
International

52%

48%

The figures
1,675 exhibitors from 33 countries and around 35,000 trade visitors from
131 countries turned the trade show into the number one event in the
region in 2015.
The event was also attended by 270 journalists from 15 countries. Together
with expanded exhibition space covering an entire 70,000 m², this represents a clear record year for World of Food Asia.

Increased attendance in 2016
Visitors
27,400
30,500
35,000

2016

2015

2014

2013

Expected increase

The market
With a GDP of 366 billion US dollars,
Thailand is the second largest economy
in South Asia, and one of the most attractive food & beverage markets in the
Asia-Pacific region. After China, Thailand
is in the meantime the second largest
retail market in Asia. The main drivers
of this development: the hotel and restaurant industries, with at least 100,000
restaurants and more than 5,000 hotels
and resorts.

The product sections
• Alcohol-free/dairy drinks
• Alcoholic drinks
• Fine food
• Foodservice
• Food technology
• Frozen food
• Fruits and vegetables
• Halal
• Health and organic
• Meat and poultry
• Ready to eat
• Retail and franchise
• Rice and rice products
• Seafood
• Sweets and confectionery

ANUFOOD China – Energizing China‘s Food Market

16-18 November 2016
Beijing, China
www.anufoodchina.com

The trade fair
Powered by Anuga, ANUFOOD China brings the cumulative Koelnmesse
food competence to the Chinese market. Here manufacturers from all over
the world can gain access to Chinese customers that they cannot meet at
any other event in Northern China.
Like its role model, the trade fair covers the entire food market, from bread
and bakery items through to alcoholic drinks.

607 exhibitors
National
International

55%

45%

The figures
In 2015, over 600 exhibitors (45 per cent of them from outside China)
presented their new products to more than 23,000 decision-makers and
buyers in 25,000 m² of exhibition space.
The 10 per cent increase in visitors, 14 per cent increase in the number of
exhibitors, and 10 per cent increase in exhibit space compared to 2014
speak for themselves: 2015 was an important milestone.

trade vistitors

9%

National
International

The market
Over the last five years, food imports
to China have risen by 20 per cent on
average.
According to the predictions of the Association of Food Industries, AFI, the
country will become the world‘s largest importer of food by 2018, with an
estimated market volume of 80 billion
US dollars.

91%
In cooperation with:

The product sections
• Fine food & imported food
• Dairy products
• Bread & bakery
• Meat & seafood
• Frozen food
• Confectionery
• Coffee & tea
• Olive oil & edible oil
• Alcoholic &
non-alcoholic drinks (incl. Wine)
• Fruits & vegetables
• Organic food
• Food services
• Canned food
• Vending, office coffee & tea services

Wine & Gourmet –
Japan‘s number one food & beverage network

12–14 April 2017
Tokyo, Japan

www.wineandgourmetjapan.com

The trade fair
This event is an absolute must for companies that want to play a role
in the Japanese market for wine, beer, spirits and gourmet food. Wine
& Gourmet Japan is the only event to cover all these sectors in Japan.
Presenting the most important manufacturers, innovations and trends, it
attracts all significant buyers and decision-makers to the Tokyo Exhibition Centre.

174 exhibitors
National
International

33%
67%

Wine & Gourmet is supported in its role as the number one networking
platform by leading industry associations and magazines such as the Japan Food Journal, the Wine Kingdom Magazine, the Japan Sommelier Association and the Wine Importers Association.

The figures
The figures for 2015: 174 exhibitors from 21 countries, with a 67 per cent
of exhibitors coming from outside Japan. On top of this, over 75,000 trade
visitors, predominantly from the hospitality and wholesale sectors: a new
attendance record for the event.

The market
Japan is the largest net importer of food
(around 60 per cent) and the largest importer of spirits in the Asia-Pacific region.
The country is the second largest importer in the region for sparkling wines and
champagne.

Increased attendance in 2016
Visitors
71,200
74,500
75,000

2016

2015

2014

2013

Expected increase

The product sections
• Wine
• Beer & spirits
• Gourmet food
• Sweets & confectionery
• Alcoholic & non-alcoholic drink
• Foodservice & catering technology
• Bar equipment and supply

alimentec – Your Gateway to Latin America and the Caribbean

8-11 June 2016
Bogotá, Colombia
www.feriaalimentec.com

The trade fair
alimentec is the perfect starting point for every company that wants to do
business in the fastest growing markets of Latin America and the Caribbean. It is one of the leading trade fairs for the food & beverage, as well as
for the hotel, restaurant and catering industries in Colombia and the Andes
region, and combines the competence and know-how of two international
food trade fair heavyweights: Koelnmesse and Corferias, the South American trade fair player with over 60 years of experience.

359 exhibitors
National

18%

International

82%

The figures
In 2014, 359 exhibitors from 29 countries took advantage of the opportunity to gain access to the South American market and presented their
innovations, products and services to around 29,000 trade visitors from 22
countries.

29,000 trade visitors
National

18%
54%

46%
82%

International

The market
Colombia is one of the largest national
economies in Latin America. More than
48 million inhabitants and its excellent
economic prospects ensure an enormous growth potential. Its political and
economic stability and the ideal geographical location between South and Central America make it both a safe and promising starting point for future business
with the entire continent. Several free
trade agreements and its membership in
the Pacific Alliance ensure easy market
access.

The product sections
• Processed food
• Raw materials
• Drinks and alcoholic beverages
• Fresh and postharvest food
• Hotel, restaurant, catering
equipment and services
• Alternative services
• Food technology
• Associations
• Organizations
• Governmental institutions
• Trade Media and related associations

In cooperation with:

Foodtec trade fairs
overview by country

Cologne
Parma

Chicago

Mumbai

Bogotá

Curitiba

Anuga FoodTec – International supplier fair
for the food and drink industry

20-23 March 2018
Cologne, Germany

www.anugafoodtec.com

The trade fair
Every three years Cologne is the centre of the international food & beverage industry. Anuga FoodTec is the industry‘s leading international supplier
trade fair, the trendsetter for the global market and is the only trade fair
worldwide that covers all aspects of food production.

Increased attendance in 2018
Exhibitors
1,210
1,320

Whether for meat or dairy products, drinks or frozen food, for bakery products or basic foodstuffs, at Anuga FoodTec, visitors can find solutions and
ideas for everything having to do with the production and packaging of all
types of food.
2015

2012

2009

Companies that want to present their latest developments, ideas and solutions to a trade audience from all over the globe will find no better place
than here. ONE FOR ALL. ALL IN ONE.

1,479

A 24 % growth in the number
of exhibitors with a 56 %
share of foreign exhibitors

The figures
In 2015, more than 45,000 experts from the food and drink industry learned about the latest innovations and developments at Anuga FoodTec.
50 per cent of visitors came from outside Germany.
Around 1,500 exhibitors presented their latest products and services, an increase of 14 per cent on the previous event, with 56 per cent of exhibitors
from outside Germany.

33,847
43,091

2015

The product sections
• Food processing
• Food packaging
• Food safety
• Food ingredients
• Services & solutions

This is where trends are set that will decisively influence the global market for
all food industries over the coming years.

45,604

2012

Anuga FoodTec covers a unique market:
the entire world.
It is the global trend show of all suppliers of the food and beverage industry, and the only event in the world that
brings together manufacturers and decision-makers from all continents at one
location.

Increased attendance in 2018
Visitors

2009

The market

A 34 % growth in the number
of visitors with a 54 % share
of foreign visitors.
  

In cooperation with:

Pro Sweets Cologne – The international supplier fair for
the sweets and snacks industry

29 January - 01 February 2017
Cologne, Germany

www.prosweets.com

The trade fair
ProSweets Cologne, one of the most important trade fairs in the world for
all suppliers of the sweets and snacks industry, takes place parallel to the
world‘s largest trade fair for sweets and snacks, ISM.
Here exhibitors and trade visitors can find the entire spectrum of suppliers
of the sweets and snacks industry under one roof; a unique communication
and business platform for manufacturers and decision-makers to present
innovations, gain an overview of the market and do the best business.

336 exhibitors
National
International

33%
67%

The figures
ProSweets Cologne continues to grow. 17,600 visitors attended the show
in 2016, with 65 per cent coming from outside Germany.
336 companies from 34 countries took part and presented their latest new
products in an exhibition space of 21,000 m².

Like ISM, ProSweets Cologne also covers
the entire global market; the complete
spectrum of ingredients, packing, as well
as processing and packaging technologies for the sweets and snacks industry.

17,600 trade visitors
National
International

35%
65%

The market

Together, the two events provide a market overview unique anywhere in the
world.

The product sections
• Raw materials and ingredients
• Packing material/packaging
• Packing machines
• Machines and systems
• Cooling and air conditioning
technologies
• Food safety/quality management
• Automation/robots/data processing/
control and regulation technology
• Factory and auxiliary equipment
• Service providers/organisations,
publishing companies
• Disposal/recycling

ANUTEC International FoodTec India –
International Supplier Fair for the Food & Drink Industry

22-24 September 2016
Mumbai, India

www.foodtecindia.com

The trade fair
Based on its role model, Anuga FoodTec, the world‘s largest supplier trade fair for the food and beverage industry, ANUTEC International FoodTec
India is the industry‘s leading event in India.
This where leading manufacturers meet the key decision-makers to review
the latest developments, trends and innovations, and plan together for the
future.

466 exhibitors
National
International

53%

47%

The figures
In the year 2014, 466 exhibitors from 30 countries and around 12,000
visitors turned ANUTEC International FoodTec India into the number one
platform for business and communications in the region.
And with great success: 80 per cent of the exhibitors stated that they
definitely want to participate at the next edition in Mumbai in 2016.

12,000 trade visitors

7%

93%

National
International

The market
The food and beverage industry is one
of the fastest growing industries in India.
Experts anticipate 20 per cent growth in
the coming five years.
Investment by both national and international companies ensures ever increasing sales, and great opportunities for
suppliers from all over the world.

The product sections
• Processing technology
• Packaging technology and materials
• Safety, quality management
• Operating materials, environmental
technology, biotechnology
• Refrigeration and airconditioning
technology
• Ingredients an auxiliary agents
• Conveying, transport and storage
facilities
• Components, assemblies, surface
technology
• Automation, data processing, open
and closed loop control technology
• Service firms
• Associations and publishers

India International Dairy Expo – International trade fair
for dairy farming, - processing, -packing and -products

16-18 February 2017
Mumbai, India

www.iideindia.com

The trade fair
This is where the who‘s who of India‘s dairy industry meets: the India International Dairy Expo combines a trade fair with a conference, creating the
most important event for the region‘s entire dairy industry. The excellent
quality of visitors provides a unique platform for international exhibitors
seeking to take advantage of the opportunities in the rapidly growing Indian market.

107 exhibitors
National

20%

International

80%

The figures
In 2015, 107 exhibiting companies from India and abroad took up some
5,000 m² of exhibit space to present their latest products and developments to over 4,300 trade visitors.

The market
India is not only the largest producer
of milk in the world, supplying almost
13 per cent of the worldwide production.
The country is also the largest consumer
of dairy products in the world.

4,300 trade visitors

5%

95%

National
International

Whereas the Indian production rate is
growing by four percent a year, consumer demand is increasing roughly twice
as fast; a huge opportunity for companies outside India.

The product sections
• Dairy farming & farm equipment
• Veterinary
• Processing and packaging equipment
• Milk and milk products
• Cold chain management
• Distribution and logistics
• Dairy industry software and
solutions
• Financial institutions and
venture capitalists
• Food testing laboratories
• Food safety and
management consultants
• Energy auditing systems and
solution providers
• Others

ProFood Tech – The Food & Beverage Processing Event

4-6 April 2017
Chicago, USA
www.profoodtech.com

The trade fair
In April 2017, three internationally established organisers of food tech trade fairs will organise a unique exhibition that will bring together the whole
USA food processing industry: ProFood Tech.
Here, Koelnmesse, PMMI and IDFA are bundling their forces and will give
manufacturers from all over the world the opportunity to present their
innovations and latest technologies to thousands of American market participants in one go.

1.07
billion USD
Export

20%

Import share for
food processing machinery

The market

Canada, Mexico, China

7.3

1.25
billion USD
Import

Germany, Italy, Netherlands

billion USD

food processing
sales (2013)

The location
ProFood Tech takes place in Chicago, the centre of America‘s food industry.
McCormick Place, the event location, is one of the largest
exhibition grounds in North America. Connections to the
international airport and the city centre of Chicago are
excellent. ProFood Tech will fill the entire Lakeside Hall, the
most attractive hall of the fair grounds, with direct access
to Lake Michigan.

The USA is the largest food sales market
in the world.
The food processing market for end products is growing annually by approx.
2.7%. Sales of 7.3 billion dollars were
achieved in 2013, of which, approx. 1.25
billion dollars are accounted for by imports, especially from Europe.
Since 2011, the imports of food processing machines by the 28 EU member states to the USA have increased by 44.7%.
The innovative nature of the market ensures that new products are constantly
being launched, and the current high
capacity utilisation rate in food manufacturing ensures that manufacturers of
food processing equipment achieve above average sales growth.

The product sections
• Basic food technology
• Bakery technology
• Noodle technology
• Meat processing technology
• Fish processing technology
• Vegetable and fruit technology
• Delicatessen and
convenience food technology
• Dairy technology
• Coffee, tea, tobacco technology
• Beverage technology
• Aroma, essences and
spice technology

In cooperation with:

Andina Pack – 14. Edition of the international converting, processing
and packaging exhibition for the food, pharma and cosmetic industry

10-13 November 2017
Bogotá, Colombia

www.andinapack.com

The trade fair
Andina Pack is one of the largest trade fairs for the converting, processing
and packaging industry in Latin America and the Caribbean. It covers the
entire value chain for the food, pharmaceuticals and cosmetics industries.
For global manufacturers and importers Andina Pack is the only opportunity to present their innovations, solutions and services to the most important decision-makers and buyers on-site.

431 exhibitors
National
International

54%

46%

The figures

The market

In 2015, 431 exhibitors from 21 countries turned Andina Pack into the Latin American hot spot for the industry.

Colombia is the perfect hub in the fast
growing Latin American markets. Numerous free trade agreements and its Pacific Alliance membership make it easy for
international companies to gain access
to the market.

More than 18,000 buyers from Central and South America attended the
fair to inform themselves about the latest technologies and reach decisions for the best business of the year.

18,000 trade visitors

9%

National
International

The growing middle-class and the rising
buying power of the country ensure an
ever-increasing demand for high-quality food. And due to the very small
Colombian supplier sector, the majority of converting, processing and packaging machines are imported. As such,
the imports of such machines rose by
19 per cent between 2013 and 2014.

91%
In cooperation with:

The product sections
• Cross-industry process technology
• Process technology (food, sweets &
snacks, pet food, pharmaceutical technology, cosmetic technology)
• Filling and packaging technology
• Packaging materials, packaging,
packaging aids
• Automation, data processing, controlling
& regulation technology
• Food safety, quality management
• Operating materials, maintenance service,
enviromental technology, biotechnology
• Refrigeration & air-conditioning technology
• Conveyor, transport and storage
facilities, logistics
• Ingredients; auxiliary materials
• Components, assemblies, surface
technology, accessories
• Operating equipment and auxilliary
devices for the production of specific
products
• Service providers, organisations,
publishing companies

ANUTEC BRAZIL – TASTE OF TECHNOLOGY

2-4 August 2016
Curitiba, Brazil
www.anutecbrazil.com

The trade fair
The most important decision-makers, manufacturers and trade visitors
from Latin America‘s food processing and packing industry gathered together in one place?
No problem: ANUTEC BRAZIL is the hot spot of the food technology
industry and the region‘s most important marketplace for all companies
that want to present their innovations to the entire market.

81 exhibitors
National
International

59%

41%

The figures
in 2014, 81 exhibitors from 9 countries (41 per cent of exhibitors came
from outside Brazil) presented their latest products to 2,600 trade visitors
on almost 7,000 sqm of exhibit space.
As a result: 80 per cent of the exhibitors would recommend a participation
at ANUTEC BRAZIL to other manufacturers.

2,600 trade visitors
Regional
National

25%
5%

International

70%

The market
Brazil is the second largest producer
of beef, the third largest producer of
poultry and the fourth largest producer
of pork worldwide. It is clearly the largest hub for the import of the corresponding technologies and solutions for
the South American continent.
Curitiba is the centre of the country‘s
meat processing industry and the powerhouse for local agriculture. Both local
producers and major companies have
established operations here.

The product sections
• Process technology,
• Packaging technology and packing
materials
• Automation, data processing, controlling and regulation technology
• Food safety, quality management
• Operating materials, environmental
technology, biotechnology
• Refrigeration and air conditioning
technology
• Conveying, transport and storage
installation, logistics
• Ingredients, auxiliary materials
• Components, assemblies, surface
technology, accessories
• Service providers, organisations,
publisher

CibusTec – The Real Taste of Food Processing & Packaging

25-28 October 2016
Parma, Italy
www.cibustec.com

The trade fair
The two food heavyweights, Anuga and Cibus, have combined forces in
FoodTec. The result is CibusTec an important marketplaces technology and
business in the Italian food processing and packaging industry.
The highest level of trade visitors, an excellent supporting programme and
innovative formats like the Future Food Technologists Competition turn it
into an absolute must-attend event for the entire industry.

1,000 exhibitors
National
International

20%
80%

The figures
1,000 exhibitors from 35 countries and 30,000 highly qualified trade
visitors from 121 countries at the last event in 2014 speak for themselves:
Companies that want to play a role on the Italian market today and in the
future come to Parma.

The market
CibusTec is staged in Parma, at the heart
of the Italian food and food tech region.
More than 60 per cent of the country‘s
entire food industry is located within a
radius of 200 kilometres.

30,000 trade visitors
National
International

30%
70%

The product sections
• Processing
• Packaging
• Coding, marking, labelling
• End-of-line, handling, storage
• Traceability, logistics
• Environmental technologies
• Food safety solutions
• Automation
• Ancillary equipments and
components
• Ingredients

For more information on all trade fairs, please be sure to also
visit our Internet site www.global-competence.net/food or
gather even more information about the trade fair of your choice
at their respective homepages.
Koelnmesse GmbH
Messeplatz 1
50679 Köln, Germany
Tel. +49 221 821-0
Fax +49 221 821-2574
info@koelnmesse.de

